
Results from the 2024 edition 

of Milton’s National 

Community Survey
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WHAT IS THE NATIONAL COMMUNITY SURVEY?

• The results are statistically significant, thus better 

representative of the entire community’s views (vs.  

an unweighted, unscientific online survey).

• They let us compare ourselves against hundreds of 

communities, big and small, nationwide.

• We can see how our residents’ views have changed 

for better or worse over time relative to past surveys.

• The questions touch on a wide range of topics 

related to life, perceptions, and governance. 

• We can ask unique, tailored, and timely questions.
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The NCS is considered the gold standard in community surveys in the United States. Milton 

has been conducted every 2 years to gather insights about how Milton residents feel about 

our city, government, region, and way of life. Its features and advantages include:



WHY NCS RESULTS ARE VALUABLE TO MILTON

• What we, as a City, are doing well – and thus should 

be proud of/continue

• What are our biggest challenges and where can the 

City improve most. What types of policies do citizens 

want/not want

• What amenities/services/facilities that we lack and/or 

that our citizens want more of

• What types of initiatives are worth exploring for next 

steps – such as a referendum, collaborative effort, 

study, work program, or some other action

• Where best to invest our time and resources

3

The National Community Survey (NCS) can give us a relatively accurate snapshot 

on the whole of Milton’s opinions on various topics. Many parts of our Strategic 

Plan point to the NCS as a critical tool to assess our success. Results inform:



ABOUT MILTON’S SURVEY

Most of the NCS is a standard survey consisting of the same questions for all 

participating cities as well as, in most cases, the same asked in past versions of 

Milton’s survey. This is necessary so the results can be compared/standardized.
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DETAILS ON THE ‘SCIENTIFIC’ SURVEY

• Open from April 10 to May 16; online only

• Distributed to 3,800 representative households 

(1,000 more than in 2022)

• 12% response rate, with 458 surveys completed

• +/- 4.6% margin of error/confidence interval

• Results are weighted, analyzed so they are 

representative of City’s population

• 39% from age 25 to 44; 45% from 44 to 64

• 42% with household income below $150K

• 18% rent, 82% own their property

• 65% lived in Milton from 2-10 years

• 48% with children under 17 in house



UNDERSTANDING THE RESULTS

Multiple ways to look at the results…

➢ COMPARE TO PAST MILTON SURVEYS (2022, 2019, 2016, 
2014, 2012) – Are Milton citizens’ views improving or 
regressing on specific points?

➢ GENERAL SATISFACTION/SCORE – How many rated 
Milton as favorable (% positive) vs. who did not?

➢ COMPARE TO HUNDREDS OF OTHER COMMUNITIES 
THAT TAKE THE ESSENTIALLY IDENTICAL NCS

➢ QUALITY VS. IMPORTANCE – How is the City faring on 
items its residents find most important? (See right ->)

➢ BY PERCENTILE – How do we compare statistically? 99th

percentile is top 1% of all cities; 75th percentile is the top 
25%; and so on.

➢ BY RANK – How do Milton’s results measure up relative 
to all other communities whose residents answered the 
same question based on the pure numbers ?
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QUALITY OF LIFE+ MEASURES

Milton rated in the 97th percentile in most every category relative to other cities, 

including the top 1% in “Place to Live,” “Image,” and Cleanliness. There were also 

major increases across the board relative to our 2022 National Community Survey. 
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Question/topic % positive Rank Percentile Comparison to 2022

Quality of life 99% 7 (out of 441) 98th 96% positive (+3),  96th percentile

Place to live 100% 3 (out of 390) 99th 96% positive (+4), 94th percentile

To raise children 98% 15 (out of 394) 96th 95% positive (+3),  95th percentile

Cleanliness 99% 2 (out of 356) 99th 94% positive (+5), 97th percentile

K-12 education 95% 8 (out of 340) 97th 94% positive (+1), 95th percentile

Overall appearance 96% 3 (out of 359) 99th 93% positive (+3), 97th percentile

Economic health 96% 1 (out of 336) #1 OVERALL 91% positive (+5), 98th percentile

Image/reputation 97% 2 (out of 383) 99th 91% positive (+6), 97th percentile

Civic/community pride 81% 18 (out of 275) 93rd 81% positive (<->), 92nd percentile

Recommend living here 99% 2 (out of 337) 99th 94% positive (+5), 80th percentile



CITY GOVERNMENT
The City of Milton government scores EXTREMELY high relative to other local governments. 

Also, positive impressions rose significantly for Milton residents relative to the 2022 survey.
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Question/topic % positive Rank Percentile Comparison to 2022

Quality of services provided 89% 16 (out of 390) 96th (+13) 79% positive (+10), 83rd percentile

Acting in community’s best interests 81% 9 (out of 333) 97th (+9) 73% positive (+8), 88th percentile

Direction Milton is taking 81% 9 (out of 356) 97th (+10) 72% positive (+9), 87th percentile 

Confidence in Milton government 81% 7 (out of 329) 98th (+8) 70% positive (+11), 90th percentile

Value of services for taxes paid 74% 7 (out of 396) 98th (+14) 67% positive (+7), 84th percentile

Welcome resident involvement 73% 11 (out of 357) 97th (+19) 59% positive (+14), 78th percentile

Being honest 81% 4 (out of 324) 99th (+14) 67% positive (+14), 85th percentile

Open and transparent to the public 75% 4 (out of 282) 98th (+16) 64% positive (+11), 82nd percentile

Informing residents about issues 67% 10 (out of 286) 96th (+22) 61% positive (+6), 74th percentile

Treating all residents fairly 82% 2 (out of 330) 99th (+19) 70% positive (+12),  82nd percentile

Treating all residents with respect 86% 4 (out of 279) 98th (+12) 76% positive (+10), 86th percentile



#1 IN CUSTOMER SERVICE BY CITY EMPLOYEES
One of Milton’s Core Values is: “Service is our obsession.” This isn’t just a catchphrase; it is 

our reality. Of the 385 communities surveyed, Milton topped them all in “overall customer 

service” by City employees. In other words, we are the best. This is a credit to everyone 

from police officers to planners to receptionists to firefighters, plus all who support them.  
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CONTEXT
For this question in 2022, there was an 89% positive(+4%) response, 

rank of 12th out of 400 (+11), and we were in the 97th (+3) percentile.



TO VIEW MORE SPECIFIC FINDINGS

To view more specific findings for different topics/categories, follow this link:

https://public.tableau.com/app/profile/polco.nrc/viz/TheNCSReport-

MiltonGA2024/BenchmarksNational

Then click on the tab corresponding to whatever you’re interested in.
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https://public.tableau.com/app/profile/polco.nrc/viz/TheNCSReport-MiltonGA2024/BenchmarksNational


TRANSPORTATION AND MOBILITY
This category assesses residents’ views on “the ease with which residents can move about 

their communities.” In all but one measure, viewpoints rose relative to the 2022 survey.
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Question/topic % positive Rank Percentile Comparison to 2022

Traffic flow on major streets 60% 99 (out of 363) 72nd 55% positive (+5%)

Ease of public parking 75% 58 (out of 316) 81st 64% positive (+9%)

Ease of travel by car 84% 32 (out of 347) 90th 79% positive (+5%)

Ease of travel by public transportation 16% 264 (out of 319) 17th 23% positive (-7%)

Ease of travel by bicycle 32% 295 (out of 347) 14th 28% positive (+4%)

Ease of walking 50% 271 (out of 351) 21st 43% positive (+7%)

Street repair 66% 30 (out of 377) 92nd 67% positive (-1%)

Street cleaning 86% 6 (out of 340) 98th 78% positive (+8%)

Street lighting 71% 59 (out of 368) 83rd 70% positive (+1%)



COMMUNITY DESIGN
This category touched on how “a well-designed community enhances the quality of life 

for all its residents” through smart land use and zoning, access to parks, and more.
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Question/topic % positive Rank Percentile Comparison to 2022

Well-planned residential growth 67% 25 (out of 279) 91st 49% positive (+18%)

Well-planned commercial growth 68% 12 (out of 278) 96th 55% positive (+3%)

Well-designed neighborhoods 82% 5 (out of 279) 98th 70% positive (+12%)

Preservation of historical/cultural character 77% 40 (out of 270) 85th 68% positive (+9%)

Public places where people want to spend time 82% 17 (out of 321) 95th 68% positive (+14%)

Variety of housing options 57% 94 (out of 334) 71st 49% positive (+8%)

Availability of affordable quality housing 27% 178 (out of 356) 49th 28% positive (-1%)

Overall quality of new development 73% 19 (out of 345) 94th 67% positive (+6%)

Overall appearance 96% 3 (out of 359) 99th 93% positive (+3%)

Overall design/layout 78% 20 (out of 327) 94th 69% positive (+9%)



PUBLIC SAFETY
Milton historically has scored very high how on safe and secure residents feel in their 

community, plus their thoughts on “safety-related services – and, even then, improved.
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Question/topic % positive Rank Percentile Comparison to 2022

Overall feeling of safety 99% 5 (out of 376) 98th 94% positive (+5%)

Is your neighborhood safe during the day 100% 19 (out of 354) 94th 99% positive (+1%)

Feel safe in commercial areas 98% 21 (out of 342) 94th 97% positive (+1%)

Feel safe from property crime 97% 5 (out of 287) 98th 91% positive (+6%)

Feel safe from violent crime 97% 12 (out of 287) 96th 99% positive (-2%)

Quality of police/sheriff services 95% 3 (out of 403) 99th 90% positive (+5%)

Quality of fire services 98% 6 (out of 374) 98th 93% positive (+5%)

Crime prevention 95% 2 (out of 379) 99th 89% positive (+6%)

Ambulance/emergency medical services 94% 14 (out of 354) 96th 89% positive (+5%)

Traffic enforcement 83% 3 (out of 378) 99th 75% positive (+8%)



PARKS AND RECREATION
Viewpoints rose markedly relative to the 2022 survey – in all cases beyond the margin of 

error – on these categories related to places, services offered through our Parks and Rec.
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Question/topic % positive Rank Percentile Comparison to 2022

Overall quality of parks/recreational options 81% 107 (out of 282) 62nd 74% positive (+7%)

Availability of paths and walking trails 70% 169 (out of 351) 51st 58% positive (+12%)

Recreational opportunities 71% 179 (out of 341) 47th 59% positive (+12%)

Fitness opportunities 71% 164 (out of 323) 49th 61% positive (+10%)

Quality of City parks 82% 124 (out of 354) 65th 70% positive (+12%)

Quality of recreational programs 70% 146 (out of 344) 57th 61% positive (+11%)

Quality of recreational centers/facilities 72% 111 (out of 331) 66th 59% positive (+13%)



UNIQUE QUESTION: TRASH & RECYCLING
Given increasing challenges, how much would you support or oppose the following:
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TAKEAWAYS
• Slim majority open to 1 provider for all 

services, fewer permitted outside providers

• Greatest support for 1 recycling/yard 

waste provider, multiple trash providers

• Significant percentage open to keeping 

the current system

• Inherent contradictions in the responses



UNIQUE QUESTION: GREENSPACES
How much would  you support/oppose the following approaches for Milton’s greenspaces:
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TAKEAWAYS

• Strongest support – by far – is to have 

partially open greenspaces, with some off-

limit areas

• Strongest opposition (66% negative) is to 

have greenspaces 100% closed to public

• Also majority are opposed (55%) to having 

greenspaces totally open to the public



UNIQUE QUESTION: CHARACTER AREAS
Support public investment (parks, amenities, sidewalks, etc.) in these character areas:
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UNIQUE QUESTION: PARKS AND FACILITIES
How much priority should be placed on these for recreation, parks, and cultural spending
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TAKEAWAY
Generally strong support for park and facility 

investments, especially trails



OPEN RESPONSE: CHALLENGES/OPPORTUNITY
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HOW IT WORKED 
People could write what 

they wanted. Then PolCo

sorted through answers to 

find common themes.

TAKEAWAY 
“Responsible growth” and 

traffic were the most 

common answers (and 

roughly tied). There was a 

group of several other 

common answers as well.



Thoughts? Discussion? 

Questions?
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